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Analysis of Marketing Appeals and Traceability on

Consumers' Purchase Intention of Packed Rice

Chao-Jung Lin' and Shu-Mei Wang?’

ABSTRACT The survey of major food consumption in Taiwan over the years found that from 1990 to 2018, the
average annual consumption of white rice per capita has declined year by year. However, with the promotion
and efforts of the government, the small-packaged rice on the market has a wide variety of brands, varieties,
specifications, prices, etc., allowing consumers to have more diverse and safe packaged rice options. In the
past, research on the consumption behavior of Taiwan's packaged rice focused on the basic characteristics of
packaged rice, such as appearance, hygiene, and freshness. Therefore, this research starts from the perspective
of the marketing appeal of packaged rice and the certification of production and sales history system, and
explores the important factors that attract consumers to buy packaged rice. The object of this study is
consumers in northern and central Taiwan, who are over 20 years old and have purchased packaged rice in the
past six months. Quota sampling was used to conduct an online questionnaire survey, and a total of 250 valid
questionnaires were collected. The analysis results found that consumers with high monthly household income
are more willing to buy packaged rice for taste; men are more willing to buy packaged rice for health claims
than women; consumers with protein metabolism diseases in their family members and consumers over 50
years of age buy Authoritative certification demands higher willingness to package rice. Consumers have a
history of production and sales of packaged rice and the older they are, the higher the willingness to buy
packaged rice. The results of this research can be used as an important reference for future packaging rice-
related companies to formulate relevant marketing strategies for target consumer groups.
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&1 EMERET (n=250)

Table 1 Descriptive statistics

A8 ¥ E45t% SHEES%
B4 82 32.8 32.8
1R ”
pogas 168 67.2 100.0
1bER i & 160 64.0 64.0
BAME
D EI & 90 36.0 100.0
20-29 5% 58 23.2 23.2
30-39 % 99 39.6 62.8
E# 7
40-49 5% 59 23.6 86.4
50m% (&) KUk 34 13.6 100.0
(%) & 6 24 24
S/ 47 18.8 21.2
HERE '
KB RER 161 64.4 85.6
HEFT (=) L 36 14.4 100.0
S5ELF 133 53.2 53.2
SEAWA 5 @)L R 158 103 412 94.4
15 &E@E)MULE 14 5.6 100.0
ZABELERBER 68 272 27.2
EOER R =
XANEEHERHER 182 72.8 100.0
EHEEBEES  ARBEHSENILBRPEHERE -
B OBATE 92 Y AN 402 B 426 2R - 1=
(0) BB N ! =

FMAERETRERERDH - &I Hair (2006 ) Z#

o SHEREPHRHEBENRRBEEEVFEE 0.5 U

£ HREBEGENEBARRNWENELS - £E5E5
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0.35#1 0.7 zEHRojE=#E - M Cronbach’ saEX
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TEEERE , 2EREN  NENEREEEN
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TEERM . PMERET —ENEREEEN

91 E 92 7 - FHEENK 3.22 F 350 2E - &
EENR 76 £ 80 2 - Cronbach's a 8% .90 - f#
EB#EE (variance explained ) #Z 83.38% - EEMX

EMEREZLE (R3)°

#=2 EHBERZERSN - F19E - FEEE o fE (n=250)
Table 2 Mean, standard deviation and avalue of traceability on consumers' purchase intention factors

FEV VR >
&R variance

EifERE 91 78382

BEOEKRE RESAEHRERLE .89 422 63

BEOFEKRR RESAEHBEUEBWMEERER  BEEIMEI 426 .65

BEOEKRE RESAEHREREROSE 92 420 .68

BEEEKRE REERBRREEEEHERE 84 402 .75
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=3 BEEEZERSWH - F19E - FEEBE o ff (n=250)
Table 3 Mean, standard deviation and avalue of marketing appeals on consumers' purchase intention
factors

R=/#I1R EEEMR M  SD « % of variance
BERRE 90 8338
MRBEEEEAKR  HoEZEEBEENEEK 91 348 .76
REZRBEENEERNTELS 92 3.50 .85

HiRFBEEREEK 91 322 .80

(=) THEE AVOVA 8 7%E

ORATHFCKES S - 1RIB t RELERTHN - BE
EAZEMA - BEE - RARRERBERZAR -

MBETORFKRKZBEABREERBNESE - KR
BRINMERBN HEEAZAFR HBEBREZA
B M EITORFKZEBEERBEBERRNESR - BX
ERWANARREZZEZEEE HORFKZE
RANBERR ZERBWASRK 15 Bna&BEEOR
FORBEARZER - BRAm 15 8x®E (%R4)°

RETHICRKESD - RIEB t RELRFHN - BE
EAEREETE  RASBEASERZARDMEE
REORFRKZBEAEBRESHENEE - B5M4H
BEFRKESZEEANEERR  BXMEBRENA
- FEms  SHEEXTREFKEERNERSRN
2 (%&S5)e

TMRESEHDNERER HEZAGRERFLR

x4 - XERAWABORFRKESSRKEE

HERE REBWAZAR  mMBETREFKZEE
KEBERRNESR -

RERRITHFOKEST - RIE t REERSH -
HEEAZAMWR  BEthRZ AR - ME I EERE
R ZBRABEERRBIEE -

BRABEHER#HERE - HERREIKES
ZEEANBESR BRANRBERERBERESR
BENAE - FIOME - EABEBERBHERRBE
Z BEIIREREFKEERNEBRSRENLRS
ERENHEROEEE (R6)°

FMARBEHINERES HEEAGRABE
E - RERWAZAR M EITEEREFRKZ 8K
AREERNEE - BFERNAEIRESFEIHEE
BN EITK ZBSRBERR - 505 (2 ) ME
HEZEZBERR SR 30-39mBEEE (R7)-

ERZ2E2EZNHT (n=81)

Table 4 ANOVA of taste appeals on consumers' purchase intention factors by the different monthly

household income

o B X
_ M SD F daf Scheffe' s test
a5 BT 3.50 584
xEAR D7 o ]
A bs5&BE)ULE  Xml5& 3.18 .575 7.450 78 c>a, b
c15 @l L 4.06 251

5 *p< .05 * p< .01, *** p<.001

#=5 - MAHRBRERKESERKBEEHZBUER (BE (n=86)
Table 5 T test of health appeals on consumers' purchase intention factors by the different gender

oy PEER
- M SD t p-value  df
S 3.66 .633 -

2.806 .006 84
pog i 3.15 .852

5 *p< .05 * p< .01, *** p<.001
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R6 - EAREHERNBEREERRERFKERKBE

BREZEIEE t8E (n=53)

Table 6 T test of health appeals on consumers' purchase intention factors whose family members with

protein metabolism diseases

- EEEMR
- M SD t p-value dar
FZANBEABNHER 3.75 559 .

2.042 .046 51
ENEBERBERHER 3.34 715
i * p< .05 ** p<.01,*** p<.001

=7 FRUBERRERFRERKBEREZEBIUER 8%E (n=53)
Table 7 T test of authority appeals on consumers' purchase intention factors by the different age

BERE
#Ig M SD F dr Scheffe' s
test
a.20-29 % 3.45 711
b.30-39 % 3.23 718 .
FH 3.090 49 d>b
c.40-49 % 3.44 .624
d50m (&) UL 4.00 .385

i *p<.05* p<.01,*** p<.001

(M) EEAH

KFFEEITEREER - £ 5 0.230 - ERlbE

REENS 23.0%
KM RREANBERE

CRCERSK ~ 2 FEEFK - HEEIFRRE S
SRERREZIN HBRBEIRT

HERZEKESNZT HREBENEDFE -
WRENRS - EF 387 THFi#c, RE - EF

EHERE
180 -

RERBEERCEHBEEFERERFRBESHEE

Z EEESHERAEBEEERLK (R8)-

R ERA/WMER (n=250)
Table 8 The results of regression analysis

- EEERE
Beta t p
B#IE (F#) 899 004"

EHEE 387 729 000"
ELERK -072 797 426
Bk -.080 379 380
R R ERK -.006 )72 943
R 180 290 002"
gegid -.042 735 463
FANBELERHER 110 926 .055

R 230
L F 10.321

D 000"
7 *p< .05 * p< .01, *** p<.001



Journal of Agriculture and Forestry, 68(1): 11 - 22 (2021)

M - RS m

AR EEERTHAKEAEHBE ZHEERE
EEME  UTHHHAMEESERKEETE Y ER
EITIRET -

(—)iT8HERR Bl & SR

IR Ol 8835 - JHEE R FITORGFRR 2 8%
KBEERAH KERWARSZEEE BEOMGK
BERNERSRXERBRAREKE - BREBRKE
HORERIZEEIREM Q 38 - AMKHI ZESAS - BakE
SIBRAZHER - TRI=HF (2014 ) MRS EHES
EHEZETRSES MRARBRSZERERP HEEY
BEKBAORZBZEREZEEZE  BAERERKA
ZHEE SFERBEAORZER KRt cEERE
=2 - 540 - Anang 5 (2011 ) FORFZED - SHEFI0ARIL
HEEHRLBEEHEZETRRBEETRMRD - i
REZHEEWAKTERS BEFERNEY 1ER
FORY BEEEREREALHENK - 590 Bairagi &
(2017 ) ¢t¥iEEesRma ) 7 AR ETHEEERZ
BERERTEL  FRESHEEEHEROREAERM
FEERK ; il Bairagietal (2019 ) AIFF R RIBEHES
REFWERERPEE  HEHMUSHEEZUZER
BRBARUEHEEEER AR ERMIFR - B
TEABHEEMS  KEAWABSHHEES REX
HNBMZE 2 BEBERBRERIZERNHZ  ORKR
RO RWEEIEE -

B ERBEFORAHE - AFRBIREUBEEEE
FRBEFERNERENREYE  BrEafRkEB8E0E
ZER BSELUREHNEAENERAZESAS
BRAERS | B 2 )X - oAl Bairagi % (2017 ) &t¥imaae
R 7 BERETEEEERZBERFEHARD -
MEERBRAERERBRAREZEMR UERES
BEMEBEEXR LHRERBAARYVS  BRBEH
BERERRRERREZER -AM SANRELHES
HEMBERREDRZRFEIR  £FEE T £EK
FRE sRARABREEZHEE HoOERSEMSM
BESMRE ZBEK (Tomlinsetal, 2005 ) RIS 45 R EA
AMEHEE  AMRBETRBUSREFRKTEEHBE
BRZI  AEFE - HERE BEHERRERAWBA
HNAEMEBREER MELANZERZEZEEARMN
RPFEOE  SAGERBERAMEAUBCHEERR

=
=-°

-19-

REREBFRAH  FLBSBEEE  TRAERE
BEXERBNEMRE ZENMBEEFK - TAIRESR
% (2006 ) MR HEEBEAHRRERNEZEEZRD
OJBIRA G HREEREEBMAER  Hd - 31-60
HRIHEER 20U N EBEE TEAREEREG AR
AETER - 41-60 BOHEETR 21-30 mHEBEETERA
HEERARRERER WARGEREAAHEYS B
FHRMAKHES HoEEEREERRENRR &
HESRERNEERRE -

(DEHEREBESRHE

AMREIR  AEHEEHEHBERIRZEE
o HEEHBENEEKMUEAFRUESHHESE 258
FENEFRREE K - MARMREIR St EHE
MAEHEERBEHEEBERMEED  Tsakiridou
% (2011 ) WRABERRHEEBERSER - SEREM
ZTHEDBREZARTEBEBERMR ; B BRE
(2008 ) HARIMEL - BHEE R EmEHBENR
MELE HHBESRARZENTE - E—TRIBARN
BRKSHEREGERE HEENEERRETER B
12 (2010 ) MiRIEH - SHEESERE CAS EEHFRER
TERE HAERBEERNEZEREZZ— - Nguyen
% (2018 ) AIRARTMELHEHEERNESERE
BEAHEEHBEREEENENR - AR O FERTMAR -
BOHBEEMS  KREHBERZ ZE8K HEEEA
SFEEE -

(=)W 78 PRl EEL R SR 9%

AMFREBE TERPBBS A THAET
HFKREHBREHEZQRKBERR2EE  #
TR 250 HBMES - BiBEE R FREEHIE KO EER
K BERFRKRERDEFRPH—AITHICKES &
ZhERETZE  HEZAESATETEE - Hp
BEPRREBRER  EXRZAEIHEFBESTEN
M—4E1TIHERK - BRE BB EERBETHIIRE K
HEBRFZRE  ZEEARIAS - Bt - REWE
HE—RTHARZBERREITEED % 8186 &
53 13 BRARER/N - o AMFELUBEXESET
MR BEREIFEEZABTHEE Y -

ENRATA RS AR T O E BB AR SO HE
ERAFTERESREARYE  BRREEXB™SEZ
Rar BEARMEIRAEANZAR  UAEEHE
BRI D2 ERIEBLT Z BN -

ARG BERZITHCKE HEEBE ST



-20-

ORERFK T E RERWASZHEE  BEORIGKE
EANERESRIERWARES - @FEFKTHE St
BERBEFRKEEANERENRZ Y - BEREF KA
H - RIMRABEEENEER 505 (2) MEZH
EE  BEEAREMKEEANERES - B - £4
RMFAPFH EASRHEEZZEETE - HBEREAR
B - M ORERK « RERAKE R RER K 285 KE
RBESHENER I EHBEEREBERERRRZE
AP OHEERESHERCENBEERR ZEESH
SRERBERRK -

BERDTEIR - AR B R RMEEZERLL
NEREE
(—) OREFFKEERERSIESTLAL (KERWA
15 8L ) BEGERAZER  RBEEKEREEERH
BlinEEEFD  BREZURBEATSHMRTEM
BERERT  FRIERFESIENE  WHFRRE
Iz TEREFRZEBOR  RTHEZREESMR -
(Z) BERERERESERZEREERRN &3
FEUZBREERBEXREXNARNNER - 0EE
ENABERRZEREEARN REDEEEB - IL
Sy HRABEREASERR ZEBEEMS  HREEXK
ZRBEZEER  HERRPEBELEEREREZE
Al - BEERIBUHBEERBEURERERRFLHERK -
(=) BHEEHRZEEREZN  BRERKRES
IsRTEIERAER - FF 2 EHEER R RS - WERESE
BLEENIRRRS - ILSh - HEmMBEK L - JEERKEEREM
FAEENEERIPRE  EMFNEREERAEZRE
HREETHE -

h - 2R

IR BER - 2IRE (2009 ) REMEHEBERETE -
REZRE - 441 : 42-47 -

K- BREE WS (20208 ) BIKX I 7[2DWNT -
HY B :
https://www.syokumikanteisi.gr.jp/sample/bo
otstrap/Initio/chishiki-syokumi.html#bb

K- BREE L= (2020b ) <K - BREEE L -8 .
https://www.syokumikanteisi.gr.jp/sample/bo

otstrap/Initio/kou-kome.html
THREEZEE (2003 ) THREEZEECASE
REEREXFTFEREHN V=

https://law.coa.gov.tw/GLRSnewsout/LawCont

ent.aspx?id=FL031255
THREFEZES (2019 ) EEMRSTEIRSH - B
https://agrstat.coa.gov.tw/sdweb/public/inqui

ry/InquireAdvance.aspx

THRREZEGREBENLENE (2019 ) mEKEM
BETS (BEREEMZEE CAS BHERE - EiH
BE E ) ®R & - B B
http://www.cgprdi.org.tw/rice_plen/riceworks
/10408seminar/%E5%8C%97%E5%8D%80-
%E5%B8%82%E5%94%AE%E7%B1%B3%E7%
94%A2%E5%93%81%E9%A9%97 %E8%AD %3
9%E6%A8%99%E7%AB%A0%ES%AA%SD%ES
%AD%98.pdf

THRREZEERRERENE (2019 ) SEEZE
GEREEBAR BISERMEZK - B :
https://www.afa.gov.tw/cht/index.php?code=|
ist&flag=detail&ids=186&article_id=41312

SKIE - FERE - MRS (2017 ) - HEESRmiEMN B -
BELREFEFT 49 33-40 -

FK# (2010 ) EETREERESAEMRTEH
= = ° HY 8
http://mocfile.moc.gov.tw/ntmhistory/be75ad
55-9584-4129-86f3-e73d23305f10.pdf

HMEIK (2011 ) - KmBHEBRFESFE - N8 .
https://www.tcavs.tc.edu.tw/upload/10012061
41556.pdf

BETE (2004) ER¥/NEEERBERE ZHFR-LU
EEmAA - RERZELTHN  BUSEEAER
KWEBMARA - S -

% ERE (2008 )- EmtE% ( Food Labeling ) E&1&-1E
HEEZRMNERATRBAEEN - WA
http://www.biotaiwan.org.tw/download/abou
tchief2/%E9%A3%9F%E5%93%81%E6%A8%9
9%E8%AD%I8%ET %IA%84%ES5%83%BI%ES
%80%BC.pdf

Rop3E (1997 ) EERORITHRE ZMR - EERTE
/- 482) : 140-167 -

FR1IZE (2003 ) BATHGERFREHEERE ZH5-1U
EPMAL (RERZEL®HX ) BizPEAE
ERABELRMEMBEL®RY - 2P -

SREE - B4 (2015)- PEMt R EEEHROHET
B Z WM =R ° HY 8



https://www.syokumikanteisi.gr.jp/sample/bootstrap/Initio/chishiki-syokumi.html#bb
https://www.syokumikanteisi.gr.jp/sample/bootstrap/Initio/chishiki-syokumi.html#bb
https://www.syokumikanteisi.gr.jp/sample/bootstrap/Initio/kou-kome.html
https://www.syokumikanteisi.gr.jp/sample/bootstrap/Initio/kou-kome.html
https://law.coa.gov.tw/GLRSnewsout/LawContent.aspx?id=FL031255
https://law.coa.gov.tw/GLRSnewsout/LawContent.aspx?id=FL031255
https://agrstat.coa.gov.tw/sdweb/public/inquiry/InquireAdvance.aspx
https://agrstat.coa.gov.tw/sdweb/public/inquiry/InquireAdvance.aspx
http://www.cgprdi.org.tw/rice_plen/riceworks/10408seminar/%E5%8C%97%E5%8D%80-%E5%B8%82%E5%94%AE%E7%B1%B3%E7%94%A2%E5%93%81%E9%A9%97%E8%AD%89%E6%A8%99%E7%AB%A0%E8%AA%8D%E8%AD%98.pdf
http://www.cgprdi.org.tw/rice_plen/riceworks/10408seminar/%E5%8C%97%E5%8D%80-%E5%B8%82%E5%94%AE%E7%B1%B3%E7%94%A2%E5%93%81%E9%A9%97%E8%AD%89%E6%A8%99%E7%AB%A0%E8%AA%8D%E8%AD%98.pdf
http://www.cgprdi.org.tw/rice_plen/riceworks/10408seminar/%E5%8C%97%E5%8D%80-%E5%B8%82%E5%94%AE%E7%B1%B3%E7%94%A2%E5%93%81%E9%A9%97%E8%AD%89%E6%A8%99%E7%AB%A0%E8%AA%8D%E8%AD%98.pdf
http://www.cgprdi.org.tw/rice_plen/riceworks/10408seminar/%E5%8C%97%E5%8D%80-%E5%B8%82%E5%94%AE%E7%B1%B3%E7%94%A2%E5%93%81%E9%A9%97%E8%AD%89%E6%A8%99%E7%AB%A0%E8%AA%8D%E8%AD%98.pdf
http://www.cgprdi.org.tw/rice_plen/riceworks/10408seminar/%E5%8C%97%E5%8D%80-%E5%B8%82%E5%94%AE%E7%B1%B3%E7%94%A2%E5%93%81%E9%A9%97%E8%AD%89%E6%A8%99%E7%AB%A0%E8%AA%8D%E8%AD%98.pdf
http://www.cgprdi.org.tw/rice_plen/riceworks/10408seminar/%E5%8C%97%E5%8D%80-%E5%B8%82%E5%94%AE%E7%B1%B3%E7%94%A2%E5%93%81%E9%A9%97%E8%AD%89%E6%A8%99%E7%AB%A0%E8%AA%8D%E8%AD%98.pdf
https://www.afa.gov.tw/cht/index.php?code=list&flag=detail&ids=186&article_id=41312
https://www.afa.gov.tw/cht/index.php?code=list&flag=detail&ids=186&article_id=41312
http://mocfile.moc.gov.tw/ntmhistory/be75ad55-9584-4129-86f3-e73d23305f10.pdf
http://mocfile.moc.gov.tw/ntmhistory/be75ad55-9584-4129-86f3-e73d23305f10.pdf
https://www.tcavs.tc.edu.tw/upload/1001206141556.pdf
https://www.tcavs.tc.edu.tw/upload/1001206141556.pdf
http://www.biotaiwan.org.tw/download/aboutchief2/%E9%A3%9F%E5%93%81%E6%A8%99%E8%AD%98%E7%9A%84%E5%83%B9%E5%80%BC.pdf
http://www.biotaiwan.org.tw/download/aboutchief2/%E9%A3%9F%E5%93%81%E6%A8%99%E8%AD%98%E7%9A%84%E5%83%B9%E5%80%BC.pdf
http://www.biotaiwan.org.tw/download/aboutchief2/%E9%A3%9F%E5%93%81%E6%A8%99%E8%AD%98%E7%9A%84%E5%83%B9%E5%80%BC.pdf
http://www.biotaiwan.org.tw/download/aboutchief2/%E9%A3%9F%E5%93%81%E6%A8%99%E8%AD%98%E7%9A%84%E5%83%B9%E5%80%BC.pdf

Journal of Agriculture and Forestry, 68(1): 11 - 22 (2021)

http://www.extension.org.tw/pdf/104%E5%B9
%B4/24.pdf

FHERIE (2010 ) BE AR EEEBE/NBEK
hmim&RPEREEm MR RERZIBELT® )
DONARBKEEEBLBTERENT - =P -

HRE - R 2410 28R (2018 ) EE/)N\8K
REFRERFHER VRS- BRESERES ?
EEREHFFETR - 14(1): 157-195 -

PRESIR - =00 (2014 ) BEEMERE S ERKmE
ZHRBEMRIRN - EELREFEET 39: 50-
55 -

SREIR - EB (2006 ) REFHHNIRERBRIEE
EYREgEeREMNEEN - 117-155 -

=4 E#( 2014 ). BIER ZHEZB TR ( RERZ12

W ) BURRBRABEEXEEELR  BER

-

B~ BiFERE  BRYYSS (2010 ) UEBHEREMS
BREEOREAY - EEEMHEEEDH g/i?'

(2):22-33-
1552 (2007 ) BEREMRHBENEET R ZHTE < B
B : http://www.extension.org.tw/pdf/

96%E5%B9%B4/29.pdf

RS MEEN - ZEREE - FIRE (2006 ) B EMH
BETRZMR - LYLENKEFEGT - 4(2):
16-38 -

FEIRE (2008 ) HEEHEFHBREREMA - BEK
BESRZHME ( RERZEL®RX ) B FER
BRI ABIRL#wN - FR% -

Anang, B. T, Adjetey, S.N.A., & Abiriwe, S. A. (2011).

“Consumer Preferences for Rice Quality

Characteristics and the Effects on Price in the
Tamale Metropolis.” Northern Region, Ghana.
International Journal of AgriScience, 1(2):67-
74.

Bairagi, S., Mohanty, S., & Custodio, M. C. (2019).

“Consumers’ preferences for rice attributes

in cambodia: A choice modeling approach.”
Journal of Agribusiness in Developing and
Emerging Economies, X2):94-108.

Bairagi, S.K., Mohanty, S., Ynion, J, & Demont, M.
(2017, July). Determinants of consumer
preferences for rice attributes. evidence from

-21-

South and Southeast Asia. Paper presented at
the Agricultural and Applied Economics
Association Annual Meeting, Chicago, IL.
Abstract retrieved from
http://ageconsearch.umn.edu/record/258384
/files/Abstracts_17_05_23_20_13_06_34_202_
123_56_189_0.pdf

Bunyasiri, LN, & Sirisupluxana, P. (2018).
“Consumer's behavior and rice attributes for
Thai Hom Mali Rice in Sichuan Province of
China" A Journal of the Academy of Business
and Retail Management, 122): 242-252.

Chialue, L., & Moustier, P. (2018). “Laos consumer
perceptions of rice quality and safety: Insights
from a conjoint analysis”” Retrieved from
https://ageconsearch.umn.edu/record/27603
0.

Dodds, W. B., Monroe, K. B, & Grewal, D. (1991).

“Effects of Price, Brand, and Store Information

on Buyers' Product Evaluations." Journal of
Marketing  Research, 28  (3):307-319.
doi:10.2307/3172866

Galawat, F, & Yabe, M. (2010). “Assessing Consumer
Preference for Local Rice Production Brunei;
An Application of Choice Model." Journal of
International Society for Southeast Asian
Agricultural Sciences, 16(2):104-115.

Grewal, D., Monroe, K. B., & Krishnan, R. (1998). “The
effect of price-comparison advertising on
buyer’ s perception of acquisition value,
transaction value, and behavioral intentions.”
Journal of Marketing, 622):46-59.

Hair, J. F, Black, W. C,, Babin, B. J., Anderson, R. E., &
Tatham, R. L. (2006). Multivariate Data Analysis
(Vol. 6). Upper Saddle River, NJ: Pearson
Prentice Hall.

Mueller, B. (1987). "Reflections of culture: An
analysis of Japanese and American advertising
appeals” Journal of Advertising Research,
273):51-59.

Musa, M., Othman, N., & Fatah, F. A. (2011).

“Determinants of Consumers Purchasing


http://www.extension.org.tw/pdf/104%E5%B9%B4/24.pdf
http://www.extension.org.tw/pdf/104%E5%B9%B4/24.pdf
http://www.extension.org.tw/pdf/%2096%E5%B9%B4/29.pdf
http://www.extension.org.tw/pdf/%2096%E5%B9%B4/29.pdf
https://ageconsearch.umn.edu/record/276030
https://ageconsearch.umn.edu/record/276030

-22 -

Behavior for Rice in Malaysia" American
International  Journal —of  Contemporary
Research, 1(3):159-167.

Nguyen, M., Demont, M., Van Loo, E., de Guia, A,
Rutsaert, P, Huu Tuan, T, Verbeke, W. (2018).
“What is the value of sustainably-produced
rice? Consumer evidence from experimental
auctions in Vietnam." Food Policy, 79:283-
296.

Nie, W,, Abler, D., Zhu, L, Li, T, & Lin, G. (2018).
“Consumer  preferences and  welfare
evaluation under current food inspection
measures in china: Evidence from real
experiment  choice of rice labels.”
Sustainability (Switzerland), 1011)
doi:10.3390/su10114003

Tomlins, K. I., Manful, J. T, Larwer, P, & Hammond, L.
(2005). “Urban consumer preferences and
sensory evaluation of locally produced and
imported rice in West Africa” Food Quality
and Preference, 6(1):79-89.

Tsakiridou, E., Konstadios,M., Tsakiridou, H. &
Elisavet, T. (2011). "Purchasing Fresh Produce
on the Basis of Food Safety, Origin, and
Traceability Labels.” Journal of Food Products
Marketing, 17/2-3):211-226. doi:
10.1080/10454446.2011.548749

2020 £ 08 A 22 H W&
2020 £10R 18 H {8IE
2020 12R17H #%



	(一) 描述性統計
	(二) 因素分析
	(三) T檢定與AVOVA檢定
	(四) 迴歸分析
	五、參考文獻



