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Postgraduate students attend a
seminar of rural economics society
of Taiwan
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Master Program of Agriculture Economics and Marketing

Mission

To train talented personnel with application
expertise include marketing, innovation and
international outlook of agriculture.

Curriculum
The curriculum of program is divided into
professional, core curriculum and elective courses,
teaching institution containing Applied Economics,
Department of Soil and Water Conservation,
Department of Marketing, Technology Management
Institute, International Master Program of Agriculture,
Department of Forestry---etc.
Foundation Courses :
Microeconomic (1), Econometrics (II),
Thesis
Core Courses -
Theory of Agricultural Marketing,
Agribusiness Management, Leisure Services
Marketing, Agricultural Price Theory (1),
Management on Sustainable Development
of Rural Tourism, Economic Analysis for
Agricultural Policy(I)
Elective courses :
Macroeconomic (I), Visitor Management
in Parks and Recreation, Spatial Ecology,
Special Topics in Silviculture, Advanced
Forest Measurement, Research Methods
in Forest Policy and Law ~ Environmental
Planning and Management, Special Study
on Plants for Soil and Water Conservation,
Special Topics in Soil Science,
Consumer Behavior Theory, Marketing
Management(Il), Electronic Commerce
Website Development, E-Commerce
Management and Applications, Ecological
Agriculture, Sustainable Agriculture,
Agricultural Marketing and Policy, The
Food Economy : Asian and Global
Trends, Public Economics ~ International
Economics (Il ) , Mathematic
Programming, Cost-Benefit Analysis,
The Economic Analysis on Climate
Change, Scientific Writing, Economics
of Information, Issues in Contemporary
Silviculture, Quantitative Approaches to
Forest Management, Special Topics in
Ecoclimatology and Restoration Ecology,

Method of Plant Ecology Analysis,
Special Topics in Slopeland Resources
Investigation, Marketing Planning &
Strategy, Marketing Research(Il), Services
Marketing, Agricultural Products Internet
Marketing, Agricultural Logistics,
Review of Literature in Forest Recreation,
Computer-Aided Slopeland Planning,
International Trade and Its Application in
Agriculture, Energy Economics, Marketing
of Products and Application of Agricultural,
Apprentice Study of International
Agriculture, Seminars in Agricultural
Economics and Marketing

Core Research Topics

@ Agricultural Resources and Production : A
variety of resources to be used in agricultural
production or agricultural economic activities
, Including agricultural natural resources and
agricultural social resources. Agricultural natural
resources mainly refers to the nature of existence
, which is the service of agricultural production
material, energy and environmental conditions. It
includes water resources , land resources , climate
resources and species resources and so on .

& Agricultural Development and Policy : Engaged
in agricultural production , farm management and
agricultural enterprise management , promotion
and marking of agricultural products in domestic
and foreign markets.

@ Agricultural Marketing and Internationalization:
Engaged in the management of agricultural
resources , farmers and farm prices and marketing
guidance , agricultural development and policy
measures , research.

Future Development

Following the prestigious inheritance and
characteristics of agricultural economics and
agricultural marketing at NCHU, this program is
designed to train and incubate talented personnel
with expertise in agricultural economics and
marketing capability so as to meet the future trends
and development in market demand & supply, quality
safety, production and marketing environments, and
societal culture of world agriculture.
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