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Human resource training of
bio-industry
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Learning by doing at NCHU
organic farmers’  market
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industry organizations
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Visit to research fields of bio-
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Regular meetings with our
alumni and further connection
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Regular academic conferences for keeping

connection with bio-industry



Graduate Institute of Bio-Industry Management

Mission

The institute’ s mission is to focus not only on
the demand of traditional agricultural development
but also on bioindustrial development. Through
our specialty courses in educational training,
consultant services, information communication,
and integrated marketing management, our students
learn about bioindustry management and the ability
of bioindustry development promotion. Our program
possesses a substantial potential industry in various
fields, such as food, organics and health, and rural
leisure as well as agriculture. The core area of
management includes production and marketing
management, communication management, and
resource management. Therefore, our graduate
institute aims to foster the needs of human resources
in both traditional agriculture and the emerging
bioindustries.

Curriculum

Our graduate institute aims to (1) foster the
needs of human resources and research as well
as teaching in both traditional agriculture and the
emerging bioindustries; (2) integrate research and
teaching resources of the College of Agricultural
and Natural Resources; (3) respond to the needs of
local industries to encourage students to combine
theory with actual circumstances; (4) respond to
the needs of fostering the ability for bioindustry
global competition; and (5) pursue sustainability
in bioindustry development. The major courses
cover Farming in the Age of Internationalization,
Bioindustry Policy and Administration, Special
Topics in Bioindustry Management, Bio-industry
Marketing, Food Industry, Market Analysis and
Strategy Management in Food Industry, Rural
Industry Planning, Community Organization and
Development, Sustainable Agriculture and Rural
Society, Management in Organic Industry, Green
Marketing, Industry of Health Prevention and Care,
Human Resource Development and Management,
Research Methods, and Technology English
Writing Skills. The core competencies of our
students emphasize bioindustry product marketing
management, communication management, problem
analysis and logical reasoning abilities in bioindustry
research and application, and foreign language
communication.

Core Research Topics

& Agriculture, countryside, and farmers : The
business and management of agricultural
production marketing; countryside as a spindle
on the concerns of sustainable rural development;
and farmers as a core theme in the management of
farmer organizations.

@ Food industry : Topics, systematization, and theory
structure of food industry; changes in diet life and
food industry; innovations of food industry and
enterprise actions; food industry structure with
rebuilding agriculture and rural area; and policy
and institution of the food industry.

@ Organic industry : First degree of the organic
industry, focusing on producing local and selling
local, community support agriculture; second
degree of the organic industry, focusing on the
production marketing management of processed
foods based on organic agricultural products; and
third degree of the organic industry, services, and
rural experiences based on organic farms and
organic agricultural products.

@ Rural tourism industry : Management and
marketing of the rural tourism industry; business
and management of tourism agriculture and
tourism farms; rural accommodation and long
stays; and the development of countryside
community and community tourism, ecology,
culture, and tourism.

Achievements

From our graduate institute, established over 25
years ago, 224 alumni have found jobs in many fields,
and have achieved great accomplishments in national
or private colleges or universities, central and local
government agricultural sectors, Taiwan Agricultural
Research Institute, and farmer organizations. Our
faculty members receive, on average, NT$4 million
annually for collaborative projects with public and
private organizations. The research outcomes within
the past 5 years involve 95 papers published in SCI,
SSCI, and EI international journals, critical domestic
academic journals, conference papers, and book
chapters.
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